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Mauboussin’s New York flagship by David Rockwell sparkles like a jewel
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David Rockwell hates shopping. “Yuck!
| like to get in and out of stores fast.” the
architect proclaims. Perhaps that's why,
despite designing prolifically in every
other genre, from transportation to the-
ater, the Roc

tail. "It's been a while since

a boutique,” he admits. "They
usually don't excite me.”

at did, ho , was the opporlu-
nity to envision a U.S. flagship for Mau-
boussin. Rockwell was intrigued by the
-year-old French je

ment to the visual and culinary arts,
which translated into a multidisciplinary
brief for a combination shop, patisserie,
and event space. “As an artistic jeweler,
we were looking for a store thal would
otion and allow clients to
ream,” Mauboussin CEO Alain Nemarg
explains, That was music to Rockwell's
e could take our interest in slory-
telling and ritual and apply it to a cate-
y we hadn’t really explored,” he says.
The 7.500-square-foot boutique fills a
19th-century town house with a modern-
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Upper East ¢ St s, the security
guard coaxes visitors with a smile. "Come
onin, It's like a nightclub in here,” he
onspiratorially. Rockwell adds,
“The building blends quietly into its sur-
re completely
surprised by t's inside.”
Surprised, indeed. The moody foyer
centers on a giant "bouquet” of clear
auboussin’s

logo—each proffering a sy

a bubble at the center of the four pe
"These surreal installations play with
scale and proportion. It's a cheeky com
mentary on the small si j
displayed,” Rockwell explain

he's not referring to the 6-carat diamond

showcased in the bridal salon on the

rd story.)

The ground-level sales floor has a re
dential vibe. "It's an environment that in-
spires customers to linger,” Nemarq ¢

There's no hard sell, just an array of =
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covetable emerald rings and sapphire
bracelets displayed under glass, in black
lacquered boxes poised on elegantly ta-
pered copper-finished legs. Transactions
are conducted from the comfort of over-
size wingbacks upholstered in comple-
mentary colors of leather, bronze on the
front and black on the button-tufted back.
Precious and semiprecious stones glis-
ten against a backdrop of blue-cerused
oak floorboards and a textured charcoal-
gray wall covering. IU's stitched with cop-
per wire that traces the outline of mold-

ings, a nod to the building’s former life
1 house. The slilching is incomplete,
as il worn by the passing of time,

A swalh of mirror-shard panels rises
through apertures to unify the lower
three stories—it’s like walking up to a
30-foot-tall diamond. Other repeated el-
emenls instill cohesion, too. In addition
lo the wingbacks, display cases, faux
moldings and paneling, and heavily
grained oak planks, the same glass-
beaded wallpaper embellishes sections
of walls and ceilings and wraps the drum

shades of pendant fixtures. Colors and
finishes, however, change to reflect dif-
ferent merchandise. The second-story
diamond salon, for instance, has gun-
metal upholstery, etched graphite walls
inset with antiqued mirror, and silver-
cerused floorboards.

Appropriately, the bridal salon is all
white. “Straight out of a Fellini movie,”
Rockwell says. Strips of lace imitate pic-
ture moldings, framing panels of padded
satin; gatherings of tulle descend from
ceiling cutouts like the bottom of a skirt;

and giant ostrich-feather fans stand on
the floor o divide pairs of wingbacks
from each other, The pale colors and
the ample sunlight posed a challenge,
he adds: “Creating sparkle is difficult

in such a bright room.” A sophisticated
fiber-oplic system, spotlighting individ-
ual gems, amps up the shine. So does
a case full of glittering loose diamonds.
IU's swrmounted by a magnifying glass,
track-mounted 1o slide back and forth,
and supported by slim champagne:-
polished aluminum legs, =
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led patis- PROJECT TEAM
~llad - - i NANCY THIEL |
alled the Salon de Gourman-
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sells chocolates alongside leather
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watches. While sipping cappuccinos,
customers can mull over purchases
or be further tantalized by jey dis- E
played in tiered ¢ es that fan 3 N GROUP: TULL DELFORM METAL FABRI-
out over the leather tabletops like pea- STRUCRINE HAR:
cock’s tails. The biomorphic sculptures
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in shiny canary yellow, turquoise, or EROM FRONT RATEUA

cherry-red resin are by Marine Del- MIRROR PANE

terme, a onetime jewelry designer for COVERINGS: W
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again in the VIP penthouse, where the
company t s by no-
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retail therapy,




